A STUDY ON THE CHARACTERISTICS AND THE SUBJECT OF MINI-MUSEUM
FROM VIEW POINTS OF THE INFLUENCE AND THE FACTOR ON HOST AND GUEST
-The Consideration From Viewpoints of The Quality of Store and Quality of Museum
on Case Study on Mini-Museum Enterprise In Odawara

Hiroshi IMATANI

The aim of this paper isto clarify the influence of mini-museum enterprise on host and guest and the factor .

First,| comprehend the characteristics of mini-museum and type from the characteristics. Next, | clear the influence on host from a viewpoint
of opinion of host.And, | clear the influence on guest from a viewpoint of characteristics of guest. At last, | clear the characterristics and the
subject of mini-museum from viewpoints of the Quality of Store and Quality of Museum.

Finaly, | found that the influence on host is the possibility of economic effect and education staff,promote of industry, the influence on guest
isthe possibillity of creation of quality of region, store-activity and museum-activity create the possibility.

keywords promotion of area, reviving-regional-resources,mini-museum,quality of store,quality of museum
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